


Howdy business

leader,

Are you looking for ways to move the needle, kindle a reliable stream of consults

for dream clients, and free yourself to enjoy your favorite parts of your business?

Or how would you like to dominate your industry locally, with a team you trust to

keep your business ahead of the curve with constant AI & meta / GA4 changes?

If you're interested in any of those two scenarios then this will be the most

important information you'll ever read

Here's why: this new AI age is our “dot com era” and we believe it is our

responsibility to capitalize on every advantage we can possibly have over our

competitors.

We're in the stage of new technology right after the tech companies got through

exciting breakthroughs, and right before the masses have begun integrating it

into their businesses.

When you use these strategies, you will never see AI the same, or lose

momentum to bigger competitors again

These are proven strategies that are being used in countless industries, that are

completely changing the landscape of of business and producing billions of

dollars in revenue.

These are not short term hacks, feel good fluff, or AI slop creation. This will

create goodwill and and spark productivity you haven't seen in your business

before.
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How do I know?

Because these innovative secrets for business growth are being supported by

10s of millions of dollars of research by the largest, most successful companies

in our country and around the globe.

You'll read about the discoveries unfolded by companies like: Nike, Coca-Cola,

JP Morgan Chase, Nike, Shopify, Klarna

In this report, you'll learn:

Which AI Engine is the right tool for the right task?

How to use AI as an employee, not as a chatbot

The tools inside of your preferred engine

What huge companies (and hopefully you) are saving on AI-made ads

How top agencies use AI-subagents to Dominate the market

Meta's new Andromeda, and Google Analytics Changes and what to do about it

These strategies have worked for us. This is what's working for us and clients

just like you. And now, we're here to teach you how to make them work for you.

If you're ready to discover the best kept secrets in the new world - the secrets

that will help you shift above your competitors - then keep reading.
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1- The Caddie Method

Precise verbiage is imperative with AI models.

1- it's really annoying having to correct AI when you use it.

2- your top competitors are going to be learning this soon, and if you don't get a

handle on this immediately, you're gonna be left behind.

I call this the Caddie Method, because like in Golf- you start to see better results

when you swap between and understand your tools better

Let me be your caddie.

When choosing which engine you're gonna use, and there are 5 main AI tools

that most people are aware of: Chat GPT, Claude, Gemini, Grok, & Perplexity.

The reality is there are currently 300+ AI models, and some of them work

amazingly well.

For reference, look at get multi (https://getmulti.ai/)

This tool allows you to look between 300+ AI models, and you can select 4 at a

time on a panel for the same question so you can get the best response for your

needs.
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2- The Jarvis

Protocol
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HE IS A BRAND NEW EMPLOYEE ON HIS FIRST DAY ON THE JOB.

HIS NAME IS CLAUDE AND HE IS A GOOD LITTLE BOY

This isn't coming from me. It's from Anthropic, the company that created, owns,

and updates Claude regularly.

Don't click this link below if you don't like long boring explanations. I'm covering

the same stuff in the report (in less detail), just citing my sources because, Like

Claude, I'm being a good little boy so the reader can verify that I'm legit

https://platform.claude.com/docs/en/build-with-claude/prompt-engineering/cla

ude-prompting-best-practices

This applies to pretty much all AI models, but especially Claude.

So check this out. I'm gonna hold your hand and walk you through the most

helpful tip I've ever gotten when it comes to utilizing AI

Here is what to input into your preferred AI model when starting a task or

project. Don't copy paste yet, bear with me

Role

Objective

Context

Instructions

Notes

See what I did there?

Your job as a “training manager” for this new employee is to provide a job title, a

purpose for your employee to live for, Context as to what in the heck is going on,

SPECIFIC instructions so it can't fudge it up, and notes that will help it
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Last step, AI models cannot differentiate a large headline or emphasized word in

your prompts, even if you capitalized the word because you're letting it know

you mean business

Here are some cheats

# = Headling

## = Sub-heading

** Before and after a word = Bold

Claude will read “ I like **turtles** ”

Claude will then proceed with understanding that you're REALLY excited about

those turtles, almost as much as your 55 year old uncle who really likes trains

and is weirdly good at math

#**Role.**

#**Objective.**

#**Context.**

#**Instructions.**

##**Instructions 1:**

##**Instructions 2:**

##**Instructions 3:**

#**Notes:**

* Note 1 -

* Note 2 -

* Note 3 -
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You could see why I didn't start off with this big elaborate prompt. We all need

context to understand what's going on, just like our friend Claude.

CTRL + C & + V away my friends.

In the world of sophisticated AI adults, this is what's called a Markdown Prompt.

In my world, it's called the Jarvis Protocol.

Klarna's AI agent? That was only 1 AI creation, and you're allowed to have a full

team of them.

If you'd like to set up your own personal assistant that speaks back to you and

analyzes your business (and personal life if you so choose)

Please let us know
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3 - The AI Tiering

Matrix

Haiku, Sonnet, Opus, and Fable. All terms you can use for the love letter I wrote

to my crush, Ashley, who didn't reciprocate my love in the 3rd grade

These are the 4 settings you can select inside of Claude depending on what type

of task you want it to get done.

Here's why it's important to you.

JPMorgan Chase runs over 500 different AI use cases, but they don't burn their

heaviest, most expensive computing power to summarize a simple phone call.

Because that would be expensive. Really expensive.

That's exactly how you want to use Claude.

And the good news is there's not nearly 500 settings to work through.

Here are your 4 heroes:
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Low = right away-ish

Medium = Couple of minutes

High = It will literally think like a person working a job

Extra = I've literally completed watching a youtube video while my claude was

working on a project on Extra effort.

Max = If you tell Claude to use Max effort, then if you have a project that's gonna

take you a while, it might take you until the next day. That's not really a joke

either. If the task calls for it and it's that busy, then you're the one who allowed

it.

This is kind of the same topic as the last message. consider if your entire team

had access to Claude all in the same cloud, all working inside of the same

folders with these type of instructions. Imagine how much would get done.

compared to if you weren't using it before.

Remember, this is the tip of the iceberg.
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4- Studio-Grade Ads

(Without the Price

Tag)

AI is a lot further along than you already think.

https://www.youtube.com/shorts/U0tHOijU83U

This video came out in January 2024

I was shocked when I saw this video

Think back to what you were doing in January 2024, right after Christmas 2023.

Was it watching AI-made ads that you didn't realize was AI? Perhaps you bought

a product that was fully marketed by AI and didn't even realize.

Do you drink Coke? Then the answer would likely be yes.

For decades, Coca-Cola's flagship “Holidays Are Coming” Christmas commercial

was a massive, multi-million dollar undertaking. A traditional production like

that took up to a full year of planning,

Hiring actors, renting massive fleets of physical trucks, and running months of

studio editing. Recently, Coca-Cola flipped their playbook and generated their

entire holiday ad campaign using AI video tools.
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5. The

Infrastructure

Restructure
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6- Attention

Monopoly, and

Algorithm-Proof

Marketing

Tell me how many of these you agree with:

I rarely have the same amount of hair when logging out of facebook ads manager

that I started the session with

Zuckerberg has been absolutely bending me over and sending nothing but pure,

random junk traffic.

facebook must actually pay people to make business owners cry

I like to think I'm relatively competent. Google has made it their mission to dissuade

me of that foolish notion.

Trying to navigate their system is a frustrating nightmare.
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CLAIM YOUR FREE NEW AGE ROADMAP TO DOUBLE, TRIPLE,

OR EVEN QUADRUPLE YOUR BUSINESS (WORTH $895)
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BOOK YOUR FREE

STRATEGY SESSION

HERE

https://thematadorgroup.online/booking.html

